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What happens when you combine heavy riffs, raggamuffin, and 
traditional Japanese instruments? SENSHI HAPPENS. Senshi was 
born in 2017, after a Japanese-themed video game on which Adam 
Rakic (vocals) worked never saw the light of day, and he decided to 
lay down his distinctive ragamuffin vocal style (reggae rap) over the 
game’s Metal soundtrack which his friend Dalibor Rajk has 
produced. 


Soon after, Adam formed Senshi and brought his idea to life with 
the help of excellent live musicians from Serbia and beyond. 
Bringing together traditional artists and instruments from Japan 
with experienced underground metal heads from Serbia gives the 
fans a melting pot of hard-core music to enjoy with influences from 
all over the world mixing Jamaican vocals with heavy metal bass and 
riffs intertwined with the beautiful melodies of the shamisen. 
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With his background in video production, he was able to produce a 
number of videos quickly which were shared broadly on various social 
platforms. Through this, the band was able to reach a broad audience 
which helped fund the tour in exchange for a vast range of 
merchandise the band produces and designs themselves. 


With the outpouring of support from their newly found Japanese 
fanbase and a new lineup, the band went full throttle and in only one 
year of existence Senshi successfully crowdfunded their first 
Japanese tour in 2019, released an album for Japanese label Hi-PLY 
Records and 9 music videos. Many of the music videos included 
collaborations with talented Japanese artists playing traditional 
instruments. 


Having an original idea followed by lots of hard work and 
support from old friends, as well as new ones from Japan, 
the crowdfunded inaugural Japanese tour turned into a 
massive success with Senshi playing to sold-out clubs all 
across Japan with Japanese shamisen rock band ROA. The 
vibrant community of Senshi supporters from all over the 
world have come together to fund the expenses of the tour 
via the Campfire platform and ended up raising over 25 
000 euros to help make this happen. 


As the whole world held its breath during the pandemic, so 
did Senshi's tour life. However, even though the band 
seemed dormant, they were actually working hard on their 
second album. The first three singles saw the light of day 
during the pandemic in 2020 — Rise Again, Evil in Dem Eyes 
and Chaos in My Soul. 
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No further singles would be released before the new album Rise 
Again would hit the e-shelves in April 2023, released under the 
Hi-PLY label once more. That's when the band released Run Dem 
Over, a music video with the most ambitious video production to 
date. It's basically a super-short 80s-esque slasher horror movie. 


Shortly after, the band started their second crowdfunding campaign 
for their second tour in Japan. This time, a short and sweet tour 
lasted a week and covered concerts in Osaka, Nagoya, and Tokyo. 


They were twice on the verge of not going on the tour: the first time, 
when the bass player Bane tested positive for COVID, and the 
second time when Adam got denied his PCR test at the layover 
airport for completely arbitrary reasons and had to delay his flight 
for 24 hours. 
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However, Senshi prevailed and the second tour was a success, 
amplified by the fact that a total of 15 Japanese bassists played 
with the band, where one of them was none other than KenKen, a 
superstar bassist, best described as the Japanese equivalent of 
Flea. He played the Nagoya and the Tokyo show with the band. 


The success of the tour started the steamroller for the band — the 
guys took time from being tourists to release another video the 
day after the sold-out Tokyo show, started planning the summer 
tour in Serbia and the region and started collecting footage for 
future music videos. 


What's next for Senshi? Concerts, concerts, concerts. Some close 
to home, some far away. There are even plans to introduce Serbia 
to a Japanese band they toured with twice in Japan. 


